Floriano Botta.

because it is corrugated
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Eliminating PFAS is not a challenge that can be solved individually. We must all be on
the same side to understand how necessary it is, because health has a cost, and that
cost affects everyone, both private businesses and our healthcare system. We need to
succeed in making everything traceable, obtaining valid certifications that are easy to
acquire and harmonized within the European Union,” and beyond. PFAS-free “must
apply to everyone; it becomes complicated.

This is according to Lara Botta, vice president, together with Flavio Botta of Botta, a
company active in the packaging sector. In eco-packaging, as reflected in the name of
this SME founded 80 years ago and based in Trezzano sul Naviglio, led by president

“A family business,” she emphasizes, “that deals with corrugated cardboard
packaging: paper, cardboard, and sustainable packaging,” where even the accessories
are sustainable. The idea, in short, is to optimize the entire packaging system from a
sustainability perspective: from the box itself, circular by nature

05—A Trezzano sul Naviglio,

cardboard, to everything
associated with that box.

tengono Botta sui Pfasfree

And PFAS? “We do not
produce food-contact
packaging,” but, Botta
explains, the company

LaraBotta
vice president

remains alert regarding these Botia

banned “forever chemicals.”

“We need to understand
whether they end up in our
products and how to avoid
that.”

The vice president
summarizes the issue as one
of supply-chain control.
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liminarei Pfas«nonéunasfida
risolvibilesingolarmente. Dobbiamo
esseretutti dallastessaparteper
capime l'esigenzanecessaria, perche
lasalutecostaecostaatutti, al privato
eal nostro sistemasanitario. E!isognariuscirea&asere
tutti tracciabili, adaveredellecertificazioni valide,
facili daottenereeomogeneeallinterno dellUnione
europearenon solo.Pfasfree«éper tutti, altrimenti
diventacomplicato». CosilaraBofta, vicepresident
msmeaFlaw? Bottadi Botta, amndmlgvdzTgl
packaging.Nell'ecopa ,comerisu
denominazionedi qu1agl‘h@é‘:.lgl‘nr"l|g fondata80 anni fa
ebasataaTrezzano sul Naviglio (Mi), guidatadal
presidenteFloriano Botta. «Un'aziendadifamiglia»,
sottolinea, «chesi occupadi imballaggio in cartone
ondulato: carta, cartoneepackaging sostenibile», dove
sostenibili sonoanchegli accessori.Lideainsomma
eottimizzaredaun punto di vistadi sostenibilita
tutto Iimballaggio: dallascatolacheécircolareper
naturaperchéécartoneondulato, atutto quello cheé
corollario di questascatolan.Ei Pfas?«Nonfacciamo
packagingacontatto conalimenti», ma, spiegaBotta,
laziendaeall'ertasu quest forever chemicalsbannati.
«Bisognacapiresearrivano nei nostri prodotti ecome  »»
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<4 evitarlo». Lavicepresident dell'aziendaponein sintesi

un problemadi confrollo dellafiliera. Lacarta, spiega,si
riciclain tutto il mondoediversevolte. «Sei Pfassono
entrati in contatto conlacartanel percorsodei diversi
ricicli nonc'ésemprelapossibilitadi owvviarvi. Spesso
poi compriamo extrale, dovenon ci sonolenostre
regolamentazioni edovenon c'éunarispostacertificata
in termini di assenzadiPfas».

Chefaredunque?«Unadellepossibilitaédialogare
coni nostri fornitori ecercaredi otteneredati tecnici,
machenon tutti hanno» Bottafariferimento ad
esempioallapresenzadi Pfos. Per lamanager &
importante«riuscirepoi  aesserecerti cheleaziende
extrallechepotrebbero portarei loro prodotti
allintemo dell'Unioneeuropeaadempiano alle
nosfreregolamentazioni. Dobbiamo stareattenti e
vigilare». E sullasostenibilitacomevalorefondante
ocomeposizionamento di mercato? «\annodi pari
passo.Lesigenzadel mercato esiste.ll packagingé
semprestato un settorematuro», chiarisce, «l'avvento
dellasostenibilitaperd 'hareso molto dinamicon, si
ecominciato aguardareai nuovi materiali ec'émolta
ricercaesviluppo.

«Perosenon si credenellasostenibilitadiventa
difficile. Ancheperchéhaun costoelevato:énecessario
quindi capimeafondo il valorenel lungo termine».

AlessioNisi

So what should be done?

Paper, she explains, is
recycled many times and
all over the world. “If PFAS
have come into contact
with paper during the
different recycling stages,
it is not always possible to
remedy the issue.
Moreover, we often buy
from outside the EU, where
our regulations do not
exist and where there is no
certified guarantee
regarding the absence of
PFAS.”

1H1Iaal A ISITaIVIGUS; Uavo oo

“One possibility is to engage in dialogue with our suppliers and try to obtain technical
data, although not everyone has it.” Botta refers, for example, to the presence of PFOS.

For the manager, it is important “to ensure that non-EU companies that may bring their
products into the European Union comply with our regulations. We must be careful and

vigilant.”

And regarding sustainability as a founding value or as market positioning?
“They go hand in hand. Market demand exists. Packaging has always been a mature
sector,” she explains, “but the rise of sustainability has made it very dynamic.”

Companies have begun looking at new materials, and there is significant research and
development.

“However, if you do not truly believe in sustainability, it becomes difficult. Also because it
carries a high cost: it is therefore necessary to fully understand its long-term value.”

- Alessio Nisi -

«Lanostratecnologiaconsente ambientaledovutaal loro finevita. abbattendoi Pfas».
di degradarei Pfasnon acomposti Ecco,linnovazioneémantenere (ANi.)
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